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Module 1

Empathize & Define

- Service Design Tools & Qfeation - Prototype - Business Model
Research - Design Sprint preparation canvas Canvas

- User Interview - Lightning Demo - Testing preparation | - Pitch Document
- Empathy Map - Split Challenge canvas

- Customer Journey Map | - Impact Mapping
- User Journey Map
- Stakeholders Map
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Funuu 1-3 lawdie lawes Pitching

HavUTETiN HETUY BTN HEIUUBITY | mavuvediiy

(wnar/ming ) (enans/ming ) (tenans/vming1u) (lenans/mang )

Mind map User Journey Map (UjM) Physical prototype Pitch document

Empathy map Story board Digital prototype Presentation-4

Persona Presentation-2 Presentation-3

Customer Journey Map (CJM)

Presentation-1
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Module 4: Business Case
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unTIAY online 2 %y, | Kick Off & What is service design
{nTIAU online 2 . Service Design tools & research
UNIIAU online 2 %l Client Brief

uNINAY online 2%y, | Service Design Research
AUATWUS online 241, | User Interview 01

AUAWUS online 293 | User Interview 02

UG online 2%, | Workshop & Facilitation 01

Juney

s

online

Workshop & Facilitation 02

Mapping the Customer Journey

online

2 %y,

Wy online 2 %,
e online 243l | Ideation 01
WQ“@mﬂu online 2%, | Ideation 02

Best Practice building a prototype & understand

the real challenge

AIAY

online

online

2 i

2 .

Service Design & Prototype create change and

bring it team

Pitch Desk & Business Model & Roadmap

davnau

online

2 .

Presentation — Present your pitch to the client
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